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Overview

 Why you should care
 Look at yourself
 Consider the content
 Change what you can
 Build your presence
 Have patience
 Benefit
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Why you should care

 Many potential employers now “Google” 
applicants prior to an interview.

 Some items might not be factual.
 Some items might prevent you from being 

hired.
 You are judged by the company you keep.

"Social networking has become the primary way that people communicate. 
But it is a double-edged sword. Employers have access to your personal life, 

likes and dislikes, political views, good and bad behavior. Because of that exposure
and the speed at which information is distributed, it is important that you be

digitally dirt-free, especially when job hunting.“

-Chris Laggini, vice president of human resources for DLT Solutions. 
Posted on: CareerBuilder.com, March 8th, 2010
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Employer vs. Applicant Perspective

 From the employer’s perspective:
 89% of recruiters and HR professionals consider online 

professional data when assessing job applicants.
 84% preview personal data posted online by 

candidates.

Source: PIHRA Law Brief, April 5th, 2010

 From the applicant’s perspective:
 Only 7% of consumers in the US believe online 

information about them affected their job search. 
 Only 40% thought it appropriate that an employer review 

their photos and videos, while 44% thought it was 
inappropriate. 
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Reasons for candidate rejection

 70% of HR professionals say they've rejected 
candidates based on online information, including: 
 concerns about the candidate's lifestyle (58%) 
 inappropriate comments and text written by the 

candidate (56%) 
 unsuitable photos and videos (55%) 
 contrary information showing that the candidate shared 

false information (30%) 
 poor communication skills displayed online (27%)

Source: PIHRA Law Brief, April 5th, 2010
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Look at yourself

 Search yourself (your name) on Google and 
Yahoo.

 Search your name with and without quotes:
 Becky Greenfield vs. “Becky Greenfield.”

 Try your name with other associations.
 Consider the uniqueness of your name.
 “Horatio Zzyck” vs. “Jane Smith.”
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Becky Greenfield – No Quotes
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Becky Greenfield – With Quotes
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Consider the content

 Is this what you want people to see?
 Does it cast you in the best possible light?
 Could it be limiting you?
 Is it designed for your professional success 

or for your friends?
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Sample of “Unflattering” Results
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Change what you can change

 Free sites are easy to update.
 Facebook, MySpace, LinkedIn, Spoke, etc.

 “Un-tag” yourself (if possible).
 Remove unwanted personal references 

(if possible).
 Keep your private life private.
 If you can’t change it, try to outshine it!
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Build your presence

 Begin with social networking sites.
 Write articles for on-line sites.
 Engage in professional discussions.
 Demonstrate your knowledge, character and 

competency.
 Never post phone number or street address.
 You control the information.
 Be HONEST.
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Have patience

 Changes might not happen immediately.
 It takes time for “spiders” and “bots” to find you.
 Many search engines rely on “democratic” 

principles.
 A “link exchange” strategy can help.
 Share your on-Iine sites with others.
 It is an investment of your time.
 Plan on it lasting FOREVER.
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Benefits

 The web works for you 24/7.
 It reaches potential employers at work, at 

home and at play (think iPhones).
 It can help set you aside from others.
 It’s usually free.
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Summary

 You can’t completely control your on-line 
presence, but you can influence it.

 It enables you to build a personal network.
 There are many free sites that can help you.
 It’s in your best interest to manage your on-

line presence.


